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Campus creators are:
● Providing value
● Growing audiences
● Building brands
● Monetizing 



The Prep



The Creator Economy is a class of businesses built by more than 200 million content 
creators, curators, social media influencers, bloggers, and videographers that use 
software and finance tools to assist them with their growth and monetization.
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The benefits
● Students learn from peers
● The experience validates the initiative, creativity and 

professionalism of student creators 
○ Builds community among campus creators 



COMM 372: Digital PR objectives
● Recognize the ways digital media can advance the objectives of modern 

communicators
● Prepare a detailed social media strategy to guide a brand
● Construct digital content that engages followers through text, video and images
● Produce digital content that is inclusive in regards to gender, race, ethnicity, sexual 

orientation and disability status.
● Evaluate their own work and that of others for accuracy, clarity, grammar and 

punctuation as well as adherence to best practices for engaging content
● Identify common social media questions and complaints, and employ effective 

responses
● Recognize the ethical, legal and potential risks of digital content for brands
● Apply brainstorming techniques and identify opportunities that lead to engaging digital 

content
● Use a popular social media management tool (Hootsuite)
● Define the key metrics to measure the success of digital efforts



Finding participants 
● Student media
● Athlete name/image/likeness (NIL) programs
● Recommendations from students
● Recommendations from faculty
● Searches of hashtags, geotags 
● Large, student-run accounts 

○ Barstool Sports
○ Homecoming
○ Student media
○ Fundraiser



Pre-panel discussion questions 
● What advances in technology have enabled the rise of the 

creator economy?
● In what ways do creators provide value with their content?
● What are the pros and cons of NIL for athletes, universities, 

brands?
● How do brands benefit from associations with 

creators/influencers? 
● Are you influenced by the recommendations of your favorite 

creators? 
● Have you supported a creator by tipping, clicking affiliate 

links, subscribing to premium content , etc.?



Diffusion of innovation

Two-step flow 



The Panel



The panel
● 3-4 student content creators 
● 45-75 minutes
● Moderated by the instructor 
● Recurring themes:

○ Origin
○ Ideation
○ Burnout 
○ Dilemmas 











Topics

● Getting started
● Overcoming fear
● Coming up with ideas
● Setting boundaries 
● Measuring success
● Handling haters 
● Managing time

● Favorite piece of content
● Monetization 
● Agents/management 
● Verification, creator 

programs 
● Tools, tips
● Future plans 



Tips
● Thank creators privately, publicly (LinkedIn) 
● Consider more engagement

○ Creators critique
○ Creators respond to ethical scenarios
○ Brainstorm with the creators 

● Expose students to creators’ content before the panel
● Generate a list of questions as a class before the 

panel
● Unpack the experience -- 3 takeaways from our 

panelists … 



Elsewhere 
at Penn state







COMM 297: Independent Content Creation







QUESTIONS?
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