
POKING THE BEAR

AI & CREATIVITY: EMBRACING AI IN THE CREATIVE CLASSROOM 
GLOBAL EDUCATOR SUMMIT ‘23

Poke the Bear

1
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Hello!

2
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PROFESSOR,  

GRADUATE DIRECTOR
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ASSISTANT PROFESSOR OF PRACTICE, 

SOCIAL/DIGITAL MEDIA DIRECTOR

PEG MURPHY 
ASSOCIATE PROFESSOR,  

INCOMING CHAIR
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PAUL ROETZER, FOUNDER & CEO, MARKETING AI INSTITUTE

“ARTIFICIAL INTELLIGENCE WON’T REPLACE 
WRITERS, BUT WRITERS WHO USE AI WILL 

REPLACE WRITERS WHO DON’T.”
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THE SAME GOES FOR ADS & DESIGNERS  
(AND COMMUNICATION STRATEGISTS).
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GNASHING OF TEETH…FOR SOME 

6SOURCE: ENTREPRENEUR, BEST COLLEGES, COMPUTER WORLD, DAILY TELEGRAPH, BROOKINGS, THE HILL, REDDIT, COMMON SENSE EDUCATION
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THE ACADEMY & A.I.
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THE INDUSTRY’S CONCERNS AND ETHICS

SOURCE: AD AGE 8
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AI MAKES ME HOPEFUL, NOT FEARFUL, BECAUSE IT DOESN’T 
GIVE ME THE ANSWER.  

IT DOES, HOWEVER, HELP ME AND MY TEAM ARRIVE FASTER 
AT PROVOCATIONS WE CAN THEN INTERROGATE AND 

EXPLORE TO GET AT OUR ANSWER—IT FREES OUR MINDS TO 
DO THE REAL CREATIVE WORK. 

AI IS THE BREAKTHROUGH OF OUR TIME, IF NOT OF ALL TIME, 
AND WE’D BE BAD PARTNERS IF WE DEPRIVED CLIENTS OF ITS 

PROMISE.
FURA JOHANNESDOTTIR 

GLOBAL CCO, HUGE @ CANNES LIONS 2023 & D&AD 2023

INDUSTRY BREAKTHROUGH?
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https://www.adweek.com/contributor/fura-johannesdottir/
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POKING THE BEAR

“MY BIGGEST CALL IS FOR 
PEOPLE TO EXPERIMENT 

AND FOR PEOPLE TO SHARE 
THEIR LEARNINGS, THE 

GOOD AND BAD 
LEARNINGS, SO THAT OVER 

THE NEXT FEW YEARS WE 
CAN ALL START TO 

DEVELOP THIS NEW 
CREATIVE MUSCLE WITH 

THIS NEW CREATIVE.”

WILL.I.AM @ CANNES 2023

FUTURE PARTNER?

“YOU'VE GOT TO LOOK AT 
IT AS A WAY IN WHICH YOU 

CAN AGGREGATE 
INFORMATION, CREATE AN 
IDEA, AND THEN HOW DO 

YOU GET A CREATIVE 
CATALYST THERE TO TAKE 

YOU TO A PLACE.”

TROY RUHANEN, TBWA\WORLDWIDE 
PRESIDENT-CEO @ CANNES 2023

“WE SEE THE SAME 
POTENTIAL FOR AI TO HELP 

US CONNECT, BE MORE 
PRODUCTIVE AND LIBERATE 

OUR IMAGINATIONS. AND 
WE’RE EXCITED ABOUT 

HOW IT WILL INTERPLAY 
WITH HUMAN CREATIVITY 
— NOT REPLACING IT, BUT 
ENHANCING, ENABLING, 

AND LIBERATING IT.”

—JAMES MANYIKA, SVP-RESEARCH, 
TECHNOLOGY & 

SOCIETY, GOOGLE @ CANNES 2023
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What We Did on Our 
Summer Vacation 

INTERDISCIPLINARY ACADEMICS AND  
INDUSTRY PROFESSIONALS
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Who’s Involved
ADVERTISING 

ENVIRONMENTAL 
AND SUSTAINABILITY 

FASHION DESIGN 

FILM AND TELEVISION 

GRAPHIC DESIGN

MARKETING 

PHOTOGRAPHY 

PROGRAMMING 

SOCIAL MEDIA AND 
DIGITAL STRATEGY 

USER EXPERIENCE AND  
INTERACTION DESIGN
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What We’re Making

THREE MODULES 

1. WHAT IS A.I.? 

2. CONSIDERATIONS (ETHICS, LEGAL) 

3. ART OF THE PROMPT (CREATIVE STUFF)
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SO, WHERE DO WE START POKING THE BEAR? 

The Art of the Prompt

POKING THE BEAR
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“AI MODELS ARE NOT SELF IMPROVING  
AND DO NOT EVOLVE WITH TIME.”

POKING THE BEAR

~ BRANDON WOODRUFF, FOUNDER GOCHARLIE

22SOURCE: HTTPS://AIMARKETINGSCHOOL.CO/BRENNAN-WOODRUFF-IS-BUILDING-THE-MARKETING-ASSISTANT-OF-THE-FUTURE-HERES-HOW/



“THE PROGRESSIVE LEARNING WE NOTICE IS NOT 
ON THE PART OF THE AI MODELS; IT’S ACTUALLY 
ON THE SIDE OF THE PEOPLE WHO USE THEM.” 

POKING THE BEAR

23SOURCE: HTTPS://AIMARKETINGSCHOOL.CO/BRENNAN-WOODRUFF-IS-BUILDING-THE-MARKETING-ASSISTANT-OF-THE-FUTURE-HERES-HOW/

~ BRANDON WOODRUFF, FOUNDER GOCHARLIE



In other words, 
it’s all about the prompts

POKING THE BEAR
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Bard’s Tips for Generating Effective AI Prompts

POKING THE BEAR

BE SPECIFIC. THE MORE SPECIFIC YOUR PROMPT IS, THE MORE LIKELY THE AI 
WILL UNDERSTAND WHAT YOU WANT IT TO DO. 

Use clear and concise language. Avoid jargon or technical terms that 
 the AI may not understand. 

BREAK DOWN COMPLEX TASKS INTO SMALLER, MORE MANAGEABLE STEPS.  
This will make it easier for the AI to understand and complete the task. 

USE EXAMPLES. IF POSSIBLE, PROVIDE THE AI WITH EXAMPLES OF WHAT YOU 
WANT IT TO DO.  

This will help it learn from your examples and improve its performance over time. 

BE PATIENT. It may take some time for the AI to learn how to perform the task you 
have specified. Just provide the AI with feedback as it learns.
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Let’s Play

POKING THE BEAR

AI-ENHANCED CREATIVE BRAINSTORMING
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Assignment 
15 Speed Brainstorm

POKING THE BEAR

ATTRACT MORE ATTENDEES TO THE ONE CLUB EDUCATORS SUMMIT 2024
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RECOMMENDED PROMPT “FORMULA”

[Audience] 
[examples] 

Creative  
Committed 

Boundary Pushing 
Winners 

Student focused 
Highly Educated 
Stretched-Thin

[Tone/voice] 
[examples] 

Fun  
Unique 

Informed/Current 
Competitive 

Irreverent Professional 
Friendly 

Approachable 
Serious 

Lighthearted 
Snippy

[Product Attribute/Benefit] 
[examples] 

Industry focused 
Creatively driven 

Challenging 
Best of the best 

Practical 
Innovative 

New Approaches 
Inspiring

+ +
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THE ASK: Attract more attendees to the One Club Educators Summit 2024



POKING THE BEAR

A PLACE TO START...
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“Industry” prompt



POKING THE BEAR
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Industry-focused 
prompt

A PLACE TO START...



POKING THE BEAR
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Try a different 
attribute: 
Challenging

A PLACE TO START...



15 Speed Brainstorm
POKING THE BEAR

1. Quickly get into groups of 5 (meet someone new: don’t just work with colleagues 
from your school). 

2. Write a prompt using inputs on the following slide (and other points you know 
about the conference). 

3. Put the prompt though ChatGPT, Google Bard, Copy AI, Jasper or other 
conversational AI chatbot. 

4. Review the output and find any answers that offers a promising direction for a 
promotional message. 

5. Take one of the directions that feels promising and write a new prompt to dig 
deeper about the content. 

6. Repeat steps 4 and 5 again to dig even deeper and then craft the most powerful 
answers into headlines/ideas/territories. 

7. Email your three best headlines/ideas/territories and best prompt to 
teslinger@colum.edu in 15 mins!
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mailto:teslinger@colum.edu


teslinger@colum.edu 

POKING THE BEAR
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RECOMMENDED PROMPT “FORMULA”

[Audience] 
[examples] 

Creative  
Committed 

Boundary Pushing 
Winners 

Student focused 
Highly Educated 
Stretched-Thin

[Tone/voice] 
[examples] 

Fun  
Unique 

Informed/Current 
Competitive 

Irreverent Professional 
Friendly 

Approachable 
Serious 

Lighthearted 
Snippy

[Product Attribute/Benefit] 
[examples] 

Industry focused 
Creatively driven 

Challenging 
Best of the best 

Practical 
Innovative 

New Approaches 
Inspiring

+ +
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THE ASK: Attract more attendees to the One Club Educators Summit 2024



Implications for Education 
A GREATER NEED TO HELP DEVELOP HIGHER-ORDER THINKING SKILLS

POKING THE BEAR

THE BEAR IS WIDE-AWAKE. NOW WHAT?
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‣ Students will now need to become more than just skilled 
copywriters, art directors, and strategists. 

‣ They’ll also need a deeper, expanded range of higher-order 
thinking skills. 

‣ The market place will have a new mix which students will have 
to break into: experienced creative professionals that quickly 
adopt working with A.I. tools

THE RESULTING DEMAND FOR A 
EXPANDED SKILL SET
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POKING THE BEAR

‣ Students will break into a job market which will quickly fill with 
experienced creative pros with in-market A.I. chops  

‣ Agency networks are already acquiring specialized agencies 
and providers 

‣ Media networks that are incorporating A.I. tools and processes 
into their products will be driving agencies and clients, 
accelerating the need for upskilling professional

THE MARKETPLACE HAS ALREADY SHIFTED
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‣ Focus on the skills that will round-out the students already high-level 
understanding of operating in a fully wired, social-media world 
‣ Critical thinking (analyzing prompts) 
‣ Research and understanding topics (knowing what to ask) 
‣ Creatively zigging and zagging (adding the weirdness to prompts) 
‣ Problem solving (applying strategic thought to the combined 

results of a.i. output and human effort) 
‣ Communicating effectively (being able to craft and iterate 

prompts)

SO WHAT’S THE OPPORTUNITY FOR EDUCATORS?

38



EVALUATION 
SYNTHESIS 
ANALYSIS 
APPLICATION 
COMPREHENSION  
KNOWLEDGE

All now need to teach here }
Most currently teach here}

BLOOM’S TAXONOMY
POKING THE BEAR
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“We are called to be 
architects of the future, 

not its victims.” 

BUCKMINSTER FULLER 
(1895-1988) 

POKING THE BEAR
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Thank You! 
Questions & Discussion

POKING THE BEAR
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